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My Credentials

Corn Fest Chair 2004

My Credentials 

14 years on the committee

http://www.cornfest.com/index.html
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My credentials

Å Aurora University

Å School of Experiential Leadership

Å Recreation Administration Program

Å REC 3040- Sport and Event Management

Å George Williams Campus Rec Wellness Room 101

Å Fall Semester 2009 T & Th 2:00pm-3:30 pm

Å Dr. David N. Emanuelson Office:  262-245-8574

Å demanuel@aurora.edu Fax:      262-245-8595
demanuelson@comcast.net Cell:     815-757-1577

Å Office hours: T & Th at 3:30pm Home:  815-758-3724

Å

Å COURSE DESCIPTION

Å The role of sport in society, participant needs and satisfaction regarding sport involvement and management responsibilities in club sports, intramurals and athletics. Students will develop an 
understanding of the administration aspect of comprehensive sports programs and event formats including organizational philosophy, financing, facilities, equipment, risk management, legal 
considerations, personnel management, marketing and sports information. Students will also gain insight into the use of sportand leisure events within various leisure service delivery agencies and 
for various diverse populations.
No prerequisites

Å COURSE OBJECTIVES

Å Upon completion of the course, each student will:

Å Demonstrate an understanding of contemporary professional issues and the trends impacting sports management as evidenced by scoring a minimum of 70% on Issues and Trends Group 
Research Project, Journal Assignments and tests.

Å Demonstrate an understanding of ethical principles and professionalism applied to all professional practices, attitudes, and behaviors in the field of sports management and leisure, as evidenced 
by scoring a minimum of 70% on Management Project for the Portfolio through Journal Assignments and tests.

Å Apply sports management theory and practice to various populations, as evidenced by scoring a minimum of 70% on Portfolio, Journal Assignments and tests.

Å Identify professional associations, publications, and certifications and explain their significance, as evidenced by scoring a minimum of 70% on Portfolio, Journal Assignments and tests.

Å Demonstrate knowledge of inclusive practices as they apply to the design and operations of recreation and sport programs, services, and facilities, as evidenced by scoring a minimum of 70% on 
Portfolio, Journal Assignments and tests.

Å Develop knowledge of the role and content of sport management programs and services, as evidenced by scoring a minimum of 70%on Portfolio, Journal Assignments and tests.

Å Develop and understanding of human growth and development throughout the life cycle as it applies to the ability to analyze programs, services, and needs in the field of sports management, as 
evidenced by scoring a minimum of 70% on Portfolio, Journal Assignments and tests.

Å Develop knowledge of marketing techniques and strategies, as evidenced by scoring a minimum of 70% on Portfolio, Journal Assignments and tests.

Å Demonstrate understanding of concepts of organizational behavior, accountability, interpersonal relations, and decision-making strategies, as evidenced by scoring a minimum of 70% on 
Portfolio, Journal Assignments and tests.

Å Gain understanding of operational procedure related to facilities and personnel management techniques, as evidenced by scoring aminimum of 70% on Portfolio, Journal Assignments and tests.

Å Develop knowledge of various techniques of financing budgeting and fiscal accountability, as evidenced by scoring a minimum of 70% on Portfolio, Journal Assignments and tests.

Å Develop knowledge of media and public relations skills and promotions strategies, as evidenced by scoring a minimum of 70% onPortfolio and Journal Assignment.

Å Demonstration of ability to utilize effectively the tools of communications, including technical writing, speech, and audiovisual methods, as evidenced by scoring a minimum of 70% on Portfolio 
Project, Group Report, and tests.

Å Demonstrate understanding and level of responsibility of legal foundations and risk management as it relates to sports management as a field, as evidenced by scoring a minimum of 70% on 
Portfolio, Journal Assignments and tests.

Purpose of this Session

ÅIdentify some of the political dynamics of 

festivals

ÅArticulate what many of us already know, that 

festivals are largely political events

External Politics

ÅExternal political dynamics

- Traditions

- Community identity

- Economic benefits

- Appeasing the merchants

- Bringing the community together 

- Having some fun

mailto:demanuel@aurora.edu
mailto:demanuel@aurora.edu
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Internal Politics

ÅInternal political dynamics 

ðWho gets to serve

ðWho gets to lead

ðWho gets the credit

ðWho makes the money

Big Festivals are Big Business

Summer Fest in Milwaukee

Small Festivals are Small Business
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Medium festivals are medium 

business

Who Starts Festivals?

ÅMayors

ÅCity Councils and Village Boards

ÅChambers of Commerce

ÅCorporations

ÅInterest groups

ÅCitizens

Who makes the money?

ÅFood and other vendors

ÅAmusement companies

ÅBeer distributors

ÅClubs and organization

ÅThe festival committee

http://www.scarecrowfest.com/index.php
http://www.scarecrowfest.com/index.php
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Who pays?

ÅThe public who attends

ÅGovernments 

ÅSponsors

So what if festivals are political?

ÅIn a democratic republic, we vote on represents 

us and takes our money

ÅWe always need to be vigilant that the public 

should not be getting fleeced 

ÅWe need to manage their efficiency

How do we manage festivals?

ÅWe hire professional management

ÅWe embrace transparency

ÅWe establish processes


